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Major Financial Indicators and Key Operating Data
OO00O000o0oooOoon

The following financial statements, notes and discussion and analysis 0o0o0D0o0D0O0mOoobDOo0oooooog o
of Shandong Fengxiang Co., Ltd. (the “Company” or “Fengxiang” Oo00oo0moooooooooooooao
together with its subsidiaries, the “Group”) contain certain amounts and 0000000 00O0ODbOO0ODbOO0ODOOoO0ODO0ODOODOo
percentage figures that have been subject to rounding adjustments. ooo0oD0O0000o0ODbbOO00OO0ooODoODbDOoOoOoOoD
Accordingly, figures shown as totals in certain tables may not be an 000000 0ooOOooOoOooooDoOoo

arithmetic aggregation of the figures preceding them and all monetary
amounts shown are approximate amounts only.

KEY FINANCIAL DATA

oooddn
For the year ended 31 December
00120310000
2024 2023
20240 20230
RMB’000 RMB’000
goooad goooo
Revenue oo 5,504,651 5,134,413
Gross profit oo 660,099 591,464
Net profit ooao 280,867 160,319
Net profit attributable to the shareholders of ooooooooooo
the parent company 280,867 160,319
Adjusted net profit® ooooooog® 198,048 160,319
Basic earning per share (in RMB cents) ooooowooooo 17.9 10.8
Note: ooo
1. Net profit after deducting the reversal of monetary fund receivables bad 1. J000000o00oDoDO0@ooooomooooo
debt and the corresponding tax and interests arising from the liquidation of jgodo0ooooUoooooooouooobooooog

GMK Finance Co., Ltd. (“GMK Finance”).
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Major Financial Indicators and Key Operating Data (Continued)

Rearing volume of white-feathered broilers
ooooogaog

unit: million birds
gooooao

179.0

172.5

‘:ﬁﬁhﬂv

Year ended 31 December 2023 Year ended 31 December 2024
0 0 20230 120 310 0 0 20240 120 310
ooo ooo
Sales volume of raw chicken meat products

goooogao

unit: million kg
ooooooog

241.3 ofo

279.3

Year ended 31 December 2023 Year ended 31 December 2024
0 0 20230 120 310 0 0 20240 120 310
ooo ooo

Sales volume of chicken breeds
ooon

unit: million birds
oooooo

34.2
68, 79,
\ 10.7

Year ended 31 December 2023 Year ended 31 December 2024
0 0 20230 120 310 0 0 20240 120 310
ooo ooo

- goooos s gaeagagoiog

Processed volume of white-feathered broilers
goooogano

unit: million kg

Year ended 31 December 2023  Year ended 31 December 2024
0 0 20230 120 310 0 0 20240 120 310
ooo ooo
Sales volume of processed chicken meat products

goooooodoao

unit: million kg
00000mm310

152.9
129.1

Year ended 31 December 2023 Year ended 31 December 2024
0 0 20230 120 310 0 0O 20240 120 310
ooo ooo

Adjusted net profit®
ooooooow

unit: thousand

ooooo 198,048

160,319

160,319
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2024 Major Events
Joooogod

JANUARY
HEN

In January, the “0 O (iShape)” (“iShape”) chicken breast brand
won the grand prize — the 2023 Excellent New Consumer Brand at
the China Retail Eco Conference and 2024 Future Retail New Year
Celebration.

1
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) APRIL
oo

In April, the Company held the Fengxiang Postdoctoral Research Project
Review Meeting passing the opening report of the project of Research on Drug
Resistance Mechanism of Common Poultry Pathogenic Bacteria and Research
and Development of Highly Efficient Green Antimicrobial Agent. The Company
relied on the close cooperation with various scientific research institutions
and universities, maximised the advantages of postdoctoral research station,
attracted more doctors who master key technologies into the station, deepened
the development of the integration of industry and education platform, so as to
boost the high-quality development of white-feathered broilers industry.

4A0000000000o0oOO0oo0O0oO0ooOooOoOOoOOOoooObOobooOoOo
gpoooooooooO0oO0oOoOoDoooOoOOOO0OO0OOO0OO0OOoO0OOn
gooooooooooO0oOooOoOoO0oOooOOoOoOoOOOoOoOOOOoOoOon
poobooooooO0o0oO0boooOO0oO0O0oOoOOo0O0ooOoobOO0O00n0n
oooo

In May, Fengxiang supported the 2024 Yanggu County Staff
Half Marathon. With product attributes of being low-calorie,
delicious, convenient and ready-to-eat, iShape easily garnered
fans from runners and brought the dual support of health and
deliciousness to the vast participants.

5000000002200 0000000000000
goboooOooooooOoOoooobooOoOoobooooo
O0000o0oooooooooooon

MAY
® oo

2024 Major Events (Continued)

Oogogooooo

JUNE
oo

In June, the black garlic flavoured chicken nugget was
successfully developed and supplied to customers in bulk. The
crispy squid ink-flavoured breadcrumb is wrapping around the
crispy and juicy chicken breast with black shell and white meat,
the colour of which forms a strong visual aesthetics. Its crunchy
and tender meat with light garlic aroma whets people’s appetite
and brings back memories.

60000000000 O0OOOOOOOODOOOOODOO
gooooooO0oOoOOOOO0OO0OO0OOOOOOOOOOaO0
g0o0ooO0ooOoOoOOoOOOOOOOOO0OO0O0O0O0Oooooaon
ooo0oooooooo

In May, Fengxiang invited the “Promote Law into Enterprises” legal
lecture team of the People’s Court in Yanggu County to carry out
special training activities on integrity in practice with the theme of “Guard
the Bottom Line of the Law, Prevent Job-related Crimes”. Fengxiang
has promoted the modernisation of the corporate governance system
and governance capabilities on the trail of law, and comprehensively
enhanced the enterprise’s ability to resist risks.

s500000000000000CO00000OOO00O0ODOOCOOO0
o000oO0ooooooooO0O0obooo0oOooooooooooan
go0oo0oooO0oO0OOoOoOoO0oO0OOoO0oO0OO0OO0OOO0OOO0ODOOO0ODnD
oo0o0o0o0o00ooo0ooooooo0oo
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2024 Major [Events (Continued)
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2024 Major Events (Continued)
HERNESEEEET S =T E R

OCTOBER
100

w3 i EE-NEALH2

In December, Fengxiang awarded the “Fengxiang

In October, Fengxiang officially launched its Lean Scholarship” to 50 outstanding university students.
Operation Project. Leveraging on the experience of leading

international management consulting company, the project Fengxiang has been constantly deepening its
focuses on the optimisation and upgrading of Fengxiang's commitment to public welfare, ranging from rural
factories, and is dedicated to progressively achieving the revitalisation to the support for vulnerable groups. The
improvement and implementation of critical metrics such as Company has been steadfastly upholding its social
production processes, cost control, and talent development, responsibilities and driving societal development
thereby empowering Fengxiang’s high-quality development. through positive contributions.
0000000000000 O0O0D0OO0D0OO0O0OO0O0OD0OO0 l2000000050000000000000
goooO0oO0OO0ODoOOoOoOoO0ooOooDooooooooo ooo

0000000000000 00OO000O00000D

goooOdoOOoDoOOoO0OOoO0oOoOoDooooooooo gooobDOoOoO0oOoDOooOobOoooobDooo
oo

In December, new products, 0 O O (Wu Genglu) (“Wu Genglu”) Roast Chicken in Double-stewed Soup and Two-Pepper
Roast Chicken were launched and expanded the product series of Wu Genglu brand. The Wu Genglu team has actively
explored markets beyond Liaocheng and expanded its nationwide presence, aiming to extend its brand strength across
the country.

120M0000Wu CenguID OO O0DMO 0000000000 OOO0O0OO0O0OODODOOOOOODOOOOOODO
o00do00o0o0oO0ooO0ooO0oooO0ooOooO0OooOooooooon
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120
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Chairman’s Statement
e+600© Sa

PRINCIPLED AND INNOVATIVE, POISED TO
RISE

Dear Shareholders and Investors,

As the chairman of the Board of Directors of Fengxiang, on behalf of
the Company, | would like to express my sincere gratitude to all of you
for your continued trust and support throughout the year of 2024.

In 2024, the global economy faced a sluggish growth due to inflationary
pressures, geopolitical conflicts and trade tensions. However, the global
economy demonstrated certain resilience, driven by robust performance
in emerging markets and developing economies, alongside improved
inflation conditions. In 2024, domestic economy encountered issues
such as weak domestic demand and low expectations due to changes
in the external environment and concentrated emergence of deep-
seated structural conflicts accumulated in the domestic economy
over time. Meanwhile, driven by the Chinese government's active
promotion of industrial upgrading, unswerving and comprehensive
deepening of reforms and expansion of opening-up, as well as the
steady development of new productive forces, the domestic economy
has maintained overall stability and made incremental progress, and
the major objectives of economic and social development for the whole
year were accomplished smoothly.

2024 marked a year for Fengxiang to deepen its structural adjustments.
Adhering to the work deployment outlined at the beginning of the year,
the Company saw notable improvements in its breeding indicators,
further consolidating its market position in core business channels. It
achieved record-high production capacity and sales volume, enhanced
supply chain synergy, and optimised internal operational efficiency. It
recorded operating revenue of RMB5,504.7 million, and a net profit of
RMB280.9 million.

Specifically, the export business continued to strengthen its leading
position and recorded sales revenue of RMB1,676.4 million,
representing a year-on-year increase of 20.1%. The major customer
business generated revenue of RMB1,026.2 million, representing a
year-on-year increase of 20.9%.

In 2024, Fengxiang restored the public float to over 25% through
measures such as share issuance, thereby fulfilling the resumption

guidance and further optimising its equity structure.

Looking forward to 2025, challenges and opportunities will coexist.

SHANDONG FENGXIANG CO., LTD. t pBp..P"®!
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The global economy in 2025 still faces adjustment pressures due
to high costs, elevated debt levels, and intensifying protectionism.
Meanwhile, driven by the prosperous development of emerging markets
and developing economies alongside easing inflationary pressures, the
International Monetary Fund (IMF) forecasts that the global economy
is expected to grow by 3.3% in 2025, slightly higher than 2024. Global
trade is expected to show signs of recovery.

The Chinese Government Work Report states that in 2025, changes
unseen in a century are unfolding across the world at a faster pace,
and the external environment of our country’s development has
become more complex and severe. Domestically, the foundation
for economic recovery remains unstable, with insufficient effective
demand, particularly weak consumption. Nevertheless, the fundamental
trend of our country’s long-term economic improvement remains
unchanged and will not change. In 2025, the Chinese government
will vigorously stimulate consumption, enhance investment efficiency,
and comprehensively expand domestic demand. These measures will
significantly boost domestic consumption demand and provide robust
momentum for the sustained development of Fengxiang.

In 2025 where opportunities and challenges coexist, Fengxiang will

Chairman’s Statement (Continued)
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Fifthly, continuously advance the building of talent team through internal
cultivation, market-oriented recruitment, and differentiated incentive
mechanisms to foster a professional team that is suitable for future
business in a multi-dimensional way.

“Nothing can separate people with common goals and ideals, not even
mountains and seas.”

In 2025, Fengxiang will unite its workforce and uphold “integrity” to
fortify the foundation for development and “innovation” to activate the
momentum for growth. Fengxiang will seize structural opportunities
amidst fierce market competition, and break new grounds amidst
changes. We firmly believe that with the unwavering support of our
shareholders and partners, Fengxiang is poised to gather momentum
for growth and will continue to write a new chapter of high-quality
development!

This report is hereby submitted. We look forward to your continuous
trust and support.

Thank you.

Shandong Fengxiang Co., Ltd.

Chairman of the Board of Directors
Zhu Lingjie

gboobobooboboooooboboobobooboo
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Management Discussion and Analysis (Continued)
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In 2024, the major customer business achieved sales revenue
of RMB1,026.2 million (2023: RMB848.8 million), representing
a year-on-year increase of 20.9%.

During the Reporting Period, the Group continued to closely
collaborate with major customers, deeply integrated into
the supply chain system of major customers and efficiently
synergised with major customers in the sections of R&D,
quality control and information sharing. While optimising the
processing procedures and techniques of mature products, the
Group seized incremental opportunities by driving the iteration
of new products of major customers with its R&D advantages,
promoted the supply of all types of products, followed major
customers’ steps in opening shops to gain a foothold in new
markets, and achieved rapid growth in both sales and revenue.

Retail Business Actively Adjusted

The retail business achieved sales revenue of RMB384.6
million (2023: RMB428.3 million), representing a year-on-year
decrease of 10.2%, and its share of the overall business was 7.0%
(same period: 8.3%).

Among which, iShape accounted for 59.2% of the retall
business and continued to play a key role in the Group’s
customer-end products.

In order to increase the potential of sustainable development
of customer-end products, the Group optimised its marketing
activities and related expenses in 2024. As a result, revenue of
products under iShape decreased, but iShape maintained its
leading position in the market and the quality and sustainability
of its development further increased.

In terms of the online channel, the year-on-year increase in
iShape’s market share on Tmall continued to outperform the
platform’s industry index. Meanwhile, iShape also achieved
sound growth on several new platforms such as Pinduoduo
and Douyin. In terms of the offline channel, iShape cooperated
with large membership chain stores to customise a variety of
new products and launch in domestic stores. At the same time,
iShape further developed diversified channels, which helped it
in forming a channel moat with multiple links to consumers.

00000000000000000
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Management Discussion and Analysis (Continued)
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Management Discussion and Analysis (Continued)
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Management Discussion and Analysis (Continued)

Through the implementation of the strategy of three
principles of “continuance”, the Group realised mutual
promotion between the domestic market and the
international market. Great synergy is created among the
export business, the centralised procurement business
and the retail business. With the quality and standard for
serving global top food and beverage giants for years,
the Group provides hundreds of millions of families and
individual consumers with quality products and services,
creating a leading brand of chicken meat products.

FINANCIAL REVIEW
Overall performance

For the year ended 31 December 2024, the Group experienced a slight
increase in revenue as compared to that of 2023. The Group recorded
a net profit of RMB280.9 million in 2024 (2023: RMB160.3 million).
Adjusted net profit® increased by 23.5% year-on-year. There was an
increase of 11.6% in gross profit as compared to that of 2023. The
basic earning per share was RMB17.9 cents in 2024. Set out below is
the detailed information on the fluctuations in the Company’s results for
the year ended 31 December 2024.

Oogogooooo

gooooOoOOooObOO0O0O0ooOoooOoao
gooobOo0oooobbOoooooo
goboooooDDoDDoODODODODODOO0OO
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0020240120310 0000000000 02023
0000000000202 000000000
28090 0 0020230000 016030 000000
000O0®YODOD00235%0020230000000
00011.6%0202400000000000017.9
00002024012031000000000000
oooooooo

For the year ended 31 December
00120310000

Items oo 2024 2023 Change
20240 20230 oag
RMB’000 RMB’000 (%)
ooooao ooooo (%)
Total operating revenue ooooo 5,504,651 5,134,413 +7.2
Operating costs opooa 4,844,553 4,542,949 +6.6
Selling expenses oooo 163,969 156,268 +4.9
Administrative expenses oooog 130,750 100,604 +30.0
R&D expenses oood 25,623 22,708 +12.8
Finance costs oooog 52,133 102,981 -49.4
Other gains oooo 3,759 6,698 -43.9
Gain on changes in fair value oooooooo (10,483) 2,869 N/A
Total profit oood 258,216 163,945 +57.5
Net profit ooog 280,867 160,319 +75.2
Adjusted net profit® ooooooo® 198,048 160,319
ooo
1. goo0ooO00ooOO0oDOoOOoDOOoO0OOoOOoDOoOoDO
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Revenue by products

oooooooo

For the year ended 31 December
00120310000

2024 2023 Change

20240 20230 od

RMB’000 RMB’000 (%)
ooooog ooooog
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Management Discussion and Analysis (Continued)
oDoeg80800oood

Revenue by geographic territory and products

ooooooooooooono

For the year ended 31 December
oo0120310000

2024 2023 Change

20240 20230 aad

RMB’000 RMB’000 (%)

ooooo ooooo (%)

Mainland China gooaog 3,828,207 3,738,375 +2.4
Japan oo 411,624 412,575 -0.2
Malaysia oooag 298,221 177,507 +68.0
Europe oo 826,627 691,772 +19.5
Other countries ooog 139,972 114,184 +22.6
Total oo 5,504,651 5,134,413 +7.2

During the Reporting Period, the Company’s revenue growth in the
Mainland China market was driven by an increase in sales volume of
processed chicken meat products. Also, in light of the competitiveness
of the Group’s products and the re-structuring of the international
landscape, growth was achieved in sales revenue from Europe and
other markets.

B2B and B2C sales revenue

The Group’s B2B sales are mainly direct sales or distribution of
products to domestic and international customers, primarily food
service or industrial customers, fast food restaurants, and food retailers.
B2C sales are primarily through online and offline platforms to the end
consumers.
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For the year ended 31 December
00120310000

2024 2023 Change

20240 20230 oo

RMB’000 RMB’000 (%)

ooooog ooooo (%)

B2B B2B 5,120,025 4,706,065 +8.8
B2C B2C 384,626 428,348 -10.2
Including: Online ooooo 127,848 146,856 -12.9
Offline oo 256,778 281,492 -8.8

Total oo 5,504,651 5,134,413 +7.2
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Management Discussion and Analysis (Continued)

Total profit

During the Reporting Period, the Group’s net profit increased by
75.2% to RMB280.9 million (2023: net profit of RMB160.3 million),
which was mainly due to (i) an increase in sales volume of the Group'’s
export business; and (ii) the receipt of the assets recovered after the
liquidation of GMK Finance and relevant taxes thereof.

Analysis on Capital Resources
Liquidity and capital resources

The Group has funded its operations principally with cash generated
from its operations, borrowings and shareholders’ capital contributions.
The Group’s primary uses of cash in 2024 were for working capital
purposes and capital expenditures for expansion and improvement of
production equipment and facilities.

Capital structure

As at 31 December 2024, the registered capital of the Company
was RMB1,583,348,000 and the total number of issued shares of
the Company (the “Shares”) was 1,583,348,000 Shares, comprising
1,045,000,000 domestic Shares (“Domestic Shares”) and 538,348,000
H Shares (“H Shares”) with a nominal value of RMB1.0 each. During
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Contingent liabilities and pledge of assets

The Group'’s bank borrowings as at 31 December 2024 were secured by (i)
mortgages of the Group’s lands situated in the PRC with aggregate
net carrying amount of RMB76.7 million (31 December 2023: RMB62.4
million); (ii) pledge of the Group’s bank deposits of RMB25.1 million (31
December 2023: RMB8.6 million); (iii) pledge of certain of the Group’s
property, plant and equipment with aggregate net carrying amount of
RMB1,508.1 million (31 December 2023: RMB886.10 million); and (iv)
pledge of the Group’s inventories with aggregate net carrying amount
of RMB128.2 million (31 December 2023: RMB241.4 million).

As at 31 December 2024, the Group did not have any material
contingent liabilities.

PRINCIPAL RISKS AND UNCERTAINTIES

The results and business operations of the Group are affected by a
number of risks and uncertainties directly or indirectly related to the
business of the Group. Primary risk factors are outlined as follows:

Price Risks

Price risks refer to the losses of costs increase or profits decrease
due to the fluctuation of the sales price. We operate in a competitive
industry, where the main raw materials and products are commodities,
all of which have been subject to significant price fluctuations. We
are exposed to the risk of fluctuations of commodity prices, including
prices of corn and soybean meals (which are our primary animal feed
ingredients), chicken breeds and poultry products in China. Fluctuations
in these commodity prices have had and are expected to continue to
have an effect on our profitability. Commodity prices generally fluctuate
with market conditions, including supply and demand, government
policies and weather conditions in major agricultural and farming
regions.
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Management Discussion and Analysis (Continued)
oDoeg80800oood

Health Risks

Health risks refer to the risks of outbreak of diseases among or
attributed to chicken. A lot of countries have encountered animal
diseases, including but not limited to, foot-and-mouth disease, avian
influenza and other animal diseases. Avian influenza, in particular HSN1
virus, H7N9 virus and H5N6 virus, is a type of disease which spreads
through poultry and is capable of killing millions of poultry and may, in
some circumstances, be transmitted to humans, causing symptoms
such as fever, cough, sore throat, muscle aches and, in severe cases,
breathing problems and pneumonia that may be fatal. Outbreak of
diseases in neighbouring areas of any of our production facilities could
raise concerns of the public and our customers on the safety and quality
of our products. To solve health risks, the Group has implemented
comprehensive procedures to prevent diseases among our breeders
and broilers and focuses on reaction measures in response to any
potential risk of disease outbreak. The chicken farms are constructed
in stages and tailor-made according to the Company’s own standards
and requirements to ensure effective quality control, with procurement
and installation of designed facilities according to prescribed standards
of temperature, humidity and ventilation. This requires thorough
planning to maintain operational stability. The Group has a technical
specialist responsible for collecting information relating to livestock
disease and providing early warning. In particular, we implemented a
disease and mortality rate monitoring programme whereby our staff
will check and remove dead breeders and broilers and will inform our
veterinarians accordingly. Our veterinarians monitor the mortality rate
of breeders and broilers on a daily basis and we maintain records of
their health conditions throughout their lifespan. Such records include
feed consumption, mortality, daily egg production, average egg weight,
medication, vaccinations and disinfection records.

Food Safety Risks

Food safety risks refer to risks of severe customer complaints,
large-scale product recalls and other negative effects resulted from
unqualified product and food safety indicators due to deficient food
safety management system as well as early warning mechanism. To
solve possible food safety risks, we have established and maintain a
guality control system covering each stage of our operations. In addition
to our quality control system covering each stage of our operations, we
have established a food safety control system covering issues related
to our R&D, supplier certification and management, procurement,
production, storage, transportation and sales and distribution
activities, and has obtained, among other things: (i) 1ISO22000 (Food
Safety) Certificate; (ii) 1ISO9001 (Quality) Certificate; and (iii) HACCP
Certification.

good

goobOo0ooooobObbOooooobboooon
goooOoooooooboboooooobDbooo
000bD0000D0000000D00000HSNLO
OOH/NOO O OHSN6O OOO O OOOO0OO000
oboooooocooOocOoOCcOoOoOoOoOoOoOoooo
ooocoooOooOOoobOOoOobDoOoOoOoDoOoDo
gboooboboocooobooooobooooon
uooo0oo0o0oo0oooooooooooooaoao
ooobOo0o0ooobObOO0O0oooobDbO00oo
goobooooboooooooooboobooon
oo0oooO0oOoOoocOOooOOoOoOOOoOOo
ooooocoOobOoocOoOooOocOoOoobOoOooOooaon
ooO0oooOO0oooOO0ooOoO0OOoooobOOooDo0Ooo
gbobooboobobooooooooboooboonn
gbobobooboboobobooobooboon
goocobobooooboobooooobooobooon
ooooocoOoooooOoooooOoooooaon
oooooooOoOoooooOoOooOoOooOooaon
ooooocoOoOooocoOooOocOoOobOoboOoooon
gbooobooboooobooooboooooao
g

g

O

Oooooooooooogao

gboboooooocobobobooooooo
gooobooobooobobbOooboooobo
ooogoo

gooooa

D000000O0ODO0DOoO0OO0O0OO0oOoOOoOOoOoaO
00000000000 O0O0OO0OO0OOOOOOOO
000000000000 0000O0000000
000000000000 0O0O00O0O0O0O000
0000000000 O0OOOOOOOOOOO
0000000000000 0000O00000
D000O000000O0O00000O0OO0OOo
000000O0O0000000000O00O0O0OO
0000000000000 O0O0O00000m()
1ISO2200@ O O O 0O 00 O O (i) 1ISO9000 0 0 00 OO
O (i) HACCPO O O O

Annual Report 2024 [ [1

3l



32

gugbooooad

gboooooooboobooobooooboobao
goooobooooobooboobobDbooboo
gooooboooboboobobooboooo
ooooooooooooooooooboooo
GB/T27341-20090 0 0 O O O O O O O (HACCP)O
U —>o0ooo0ocoooooboobocbooooooooboo
goobooooooobbbooooobooooon
n



Management Discussion and Analysis (Continued)
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Policy and Regulation Risks oooooo
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BUSINESS OUTLOOK
1. Challenges and Risks:

(1) due to the impact of intensifying industry competition and weak
consumption recovery, the prices of products remained low;

(2) continuous international trade disputes and frequent
international conflicts adversely affect the export business.

2. Opportunities and Potential Development:

(1) the Central Economic Work Conference has put “vigorously
boosting consumption and comprehensively expanding
domestic demand” as the primary task of economic work in
2025. Meanwhile, the dual expansion of macro policies will
open up space for the recovery of the consumer market;
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Biographies of Directors, Supervisors and Senior Management
Joooooooddodnn

DIRECTORS, SUPERVISORS AND SENIOR 0oooooooogao

MANAGEMENT

The directors (the “Directors”), supervisors (the “Supervisors”) oboobO0o0z20240120310000000000
and senior management of the Company during the year ended 31 000000 oomoomoobooooo
December 2024 and up to the date of this annual report are set out ooooo

below:

DIRECTORS

o0

Name Position in the Company

oo

Mr. Xiao Dongsheng
ooooog

Mr. Shi Lei
gooad
Mr. Qiu Zhongwei

ocoooo

Mr. Lu Wei
oooo

Mr. Zhu Lingjie
oooood

Ms. Zhou Ruijia
goooad

Ms. Wang Anyi
oooood

Ms. Zhao Yinglin
ooogo

Mr. Chung Wai Man
oooood

oooog

Executive Director and general manager
oooO0oooog

Executive Director, vice general manager, chief financial officer,
secretary to the Board of Directors and company secretary

goooooooobooobOoboobobooooboo

Non-executive Director
ooooo

Non-executive Director
goOooa

Chairman of the Board of Directors and non-executive Director
ooooooooooao

Non-executive Director
goooad

Independent non-executive Director
ooooooo

Independent non-executive Director
gooooooo

Independent non-executive Director
ooooooo
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Biographies Of Directors, Supervisors and Senior Management (Continued)

gobobuobobooobogo

The biographical details of the Directors are set out as follows:
Executive Directors

Mr. Xiao Dongsheng, aged 53, an executive Director and the
general manager of the Company. He was appointed as a Director
on 1 November 2018. He is primarily responsible for the sales and
marketing functions of the Group. He is also a director of Shandong
iShape Food Technology Co., Ltd. and Fengxiang Foods (Japan) Co.,
Ltd, an executive director of Shandong Fengxiang Industrial Co., Ltd.,
a director of Shandong Xiangyuan Food Co., Ltd* (0 0 0 OO0 OO O
0O 0), the chairman of Shandong Xiangteng Food Co., Ltd.* (O O O
000 0OD00O0O0O)and a chairman of Shandong Xiangshengyuan Food
Co,Lltd* (00 0O0OOOOOOO).

Mr. Xiao has over 27 years of experience in corporate and business
management. He joined the Group in December 2010. He has been a
general manager and the general manager of international marketing
centre of Shandong Fengxiang Food Development Co., Ltd. (“Fengxiang
Food Development”) since December 2011. He has also been a
general manager of Shandong iShape Food Technology Co., Ltd.
since June 2019 and the chairman and general manager of Shandong
Xiangteng Co., Ltd.* (0 OO0 0O OO O) since February 2025.
Mr. Xiao obtained a bachelor’'s degree in engineering from Nanjing
University of Chemical Technology (currently known as Nanjing Tech
University) in the PRC in July 1994 and the EMBA completion certificate

SHANDONG FENGXIANG CO., LTD. O 0OO0OO00ooogno
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